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The Chicago Lighthouse is a world-renowned social
service organization serving the blind, visually
impaired, disabled and Veteran communities.
Recognized as a pioneer in innovation since 1906, The
Chicago Lighthouse provides vision rehabilitation
services, education, employment opportunities and
assistive technology for people of all ages.
We offer 40 distinct programs across the
following impact areas:
• Vision Care—Maximizing vision and
quality of life
• Assistive Technology—Providing tools to
increase self-reliance
• Independent Living—Supporting clients
through life’s challenges
• Education—Preparing children to reach
their full potential
• Employment & Training—Overcoming barriers
to gainful employment
• Social Enterprise—Creating competitive
and accessible jobs
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WHY PARTNER WITH US
Special partnerships with companies will ensure we
can continue our critical work.
Our partnerships include:
• Event Sponsorship and Underwriting
• Naming Opportunities
• PR Exposure
• Board (Junior Board) Membership Opportunities
• Radio, Print, and Social Media Exposure
Please see the opportunities provided within to learn
how to establish and/or strengthen a partnership
with The Lighthouse. Custom partnership packages
can also be tailored to fit your needs.

FOR MORE INFORMATION please contact:
Lindsay Inglis | Senior Manager of Special Events
(312) 447-3448
lindsay.inglis@chicagolighthouse.org
LEARN MORE about us at:
www.chicagolighthouse.org
www.facebook.com/chicagolighthouse

PERKS of
PARTNERING
WITH US
 Connect with our
base of prominent
supporters
 Align yourself with our
trusted brand
 Network with our
Board of business and
civic leaders
 Display your
commitment to a more
inclusive Chicago
 Build a greater
connection to the
community
 Enjoy seeing your
support’s local impact
 Develop your
company’s
philanthropic identity
 Create pride for your
company and clients
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LIVES CHANGED

4

THE CHICAGO LIGHTHOUSE WE CHANGE LIVES!

Jacob
Jacob and his family live in rural central
Illinois. In addition to Jacob’s visual
impairment, his twin brother has a physical
disability and uses a wheelchair. With few
accessible activities available for both
of their sons with disabilities, Jacob’s
family became used to staying at home.
As a result, at sixteen years old, Jacob was
confident at home but unable to navigate
the world outside.

Wilson
When Wilson came to our Preschool last
fall, he was three years old and already
facing some challenges due to his visual
impairment. Unable to see people’s
faces, he could not recognize individuals
or understand their facial expressions.
Surrounded by a blurry world, it was
difficult for him to learn by copying others.
Our Preschool is now helping Wilson
maximize his remaining vision and gain
confidence in exploring objects with his
hands. He is learning to trust and interact
with people around him. In addition, our
teachers’ adapted teaching methods are
helping him grow academically alongside
his sighted classmates. Wilson’s parents are
delighted by the difference our Preschool
has made for their son, and his younger
sister, who is also visually impaired, joined
him in our Preschool this past fall.
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In Summer in the City, Jacob enjoyed
several brand-new experiences, like
catching the bus and ordering for himself
at restaurants. Learning to use navigation
apps to go places on his own was extremely
empowering. Jacob learned a great deal
quickly and became a leader among the
students. Jacob became close friends
with the other youth and now wants to
participate in the program again next
summer so he can learn even more.

Stephen and Loretta

Alexa
At 24 years old, Alexa is just beginning
her journey to independence. She has
Partial Ocular Albinism, which causes
a lack of pigmentation and visual
impairment, and she also has Autism. Due
to her dual diagnosis, new situations and
environments are very stressful for her.
When Alexa began her job training, in our
Employment Services Program, she was
understandably anxious. Our Program
staff patiently helped her become more
comfortable at The Lighthouse so that
she could better focus on her job training.
Once Alexa overcame her anxiety, she
learned quickly.

Stephen and Loretta met through their
volunteering activities in the community,
and they were married six years ago.
These two young-at-heart Seniors are
committed to each other and to never
slowing down. Shortly after their marriage,
Stephen developed a visual impairment
and lost some of his confidence.
Fortunately, Loretta knew to bring him
to The Lighthouse. Loretta has been
blind since birth and is a longtime patient
in our Pangere Center for Inherited
Retinal Diseases. She knew that The
Lighthouse could help her husband get
back on his feet.
In the Seniors Program, they discovered
new interests and made new friends. They
even ran into one of Stephen’s childhood
friends playing in our band, Vision Quest!
Stephen says, “I love all the classes here,
but it’s really the people here who bring
me back.”

Alexa has now found her voice. She has
gained confidence and is delighted to
assist her coworkers who are blind. She
says, “The Lighthouse, my counselor, and
my co-workers are helping me grow and
become the person I want to be.”
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RAISING THE STAKES FOR VISION:
POKER & CASINO NIGHT
Thursday, February 28, 2019 | Gibsons Steakhouse/Hugo’s Frog Bar, Chicago
The 3rd Annual Poker & Casino Night benefits The Chicago Lighthouse North. Spend the evening playing
cards at your favorite blackjack or poker tables, or enjoying other casino games and having fun with friends.
Proceeds support the critical programs and services of The Chicago Lighthouse North in Glenview. Some of
these vital programs include our Birth-to-Three Early Intervention, Children’s Enrichment Programs, Youth
Transition Program, Seniors Program, and Low Vision Clinic.
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HIGHLIGHTS
• Over 250 attendees at the inaugural event
• Mailings reach over 2,500 people and
businesses
• eBlasts reach over 7,000 people
• Sponsorship benefits include exclusive signage
at event, logo included on mailings, website, and
eBlasts

SPONSORSHIP BENEFITS
Presenting Sponsor $20,000

(One available)

• Company’s name or logo built into event title on
all promotional materials
• Opportunity to address all attendees at
the start of the event during welcoming
announcements
• Verbal recognition as “Presenting” sponsor at
event during the welcoming announcements
including company’s logo on main screen
• Name or logo displayed largely on A/V screens,
rotated throughout the entire event
• Name or logo displayed on event website with
dedicated hyperlink to company’s website
• Recognized as a “Presenting” sponsor and
logo receives top billing on all printed event
materials such as event program, sponsorship
poster, etc.
• Three social media postings listing company as
a “Presenting” sponsor
• Eighteen event tickets (good toward poker
and/or casino)

Royal Flush Sponsor $15,000

(Two available)

• Official recognition as “Royal Flush” sponsor on
all promotional materials
• Verbal recognition as “Royal Flush” sponsor at
event during the welcoming announcements
including company’s logo on main screen
<continued on next page>
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• Sponsor the Poker Room or Casino Room with
display of name or logo

• Name or logo displayed on event website with
dedicated hyperlink to company’s website

• Name or logo displayed largely on A/V screens
throughout the entire event

• Recognized as a “Full House” sponsor and logo
receives second-tier billing on all printed event
materials such as event program, sponsorship
poster, etc.

• Name or logo displayed on event website with
dedicated hyperlink to company’s website
• Recognized as a “Royal Flush” sponsor and logo
receives secondary billing on all printed event
materials such as event program, sponsorship
poster, etc.

• Six event tickets (good toward poker and/or
casino)

• Two social media postings listing company as a
“Royal Flush” sponsor

Three of a Kind Sponsor $2,500 (Multiple)

• Fourteen event tickets (good toward poker
and/or casino)

• Official recognition as “Three of a Kind”
sponsor on all promotional materials
• Name or logo displayed on A/V screens
throughout the entire event

Four of a Kind Sponsor $10,000 (Two available)

• Name or logo displayed on event website with
dedicated hyperlink to company’s website

• Official recognition as “Four of a Kind” sponsor
on all promotional materials

• Recognized as a “Three of a Kind” sponsor with
logo printed on event materials such as event
program, sponsorship poster, etc.

• Verbal recognition as “Four of a Kind” sponsor
at event during the welcoming announcements
• Sponsor the food or beverage with display of
name or logo
• Name or logo displayed largely on A/V screens
throughout the entire event
• Name or logo displayed on event website with
dedicated hyperlink to company’s website
• Recognized as a “Four of a Kind” sponsor and
logo receives tertiary billing on all printed event
materials such as event program, sponsorship,
poster, etc.
• One social media posting listing company as a
“Four of a Kind” sponsor
• Ten event tickets (good toward poker and/or
casino)

• Four event tickets (good toward poker and/or
casino)

Two Pair Sponsor $1,000 (Multiple)
• Official recognition as “Two Pair” sponsor on all
promotional materials
• Name or logo displayed on A/V screens
throughout the entire event
• Name or logo displayed on event website with
dedicated hyperlink to company’s website
• Two event tickets (good toward poker and/or
casino)

General Tickets
Full House Sponsor $5,000 (Multiple)
• Poker Tournament $200
• Official recognition as “Full House” sponsor on
all promotional materials
• Verbal recognition as “Full House” sponsor at
event during the welcoming announcements
• Name or logo displayed on A/V screens
throughout the entire event
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• Casino $150

PARTNER WITH US for

2014

SEEING WHAT’S POSSIBLE ANNUAL GALA
Friday, June 14, 2019 | The Four Seasons Hotel, Chicago
The Seeing What’s Possible Annual Gala is The Chicago Lighthouse’s largest fundraiser of the year. Thanks
to our over 400 attendees and sponsors each year, this event raises over $400,000. Gala funds support
Lighthouse programs and services providing education, rehabilitation and employment services for people
who are blind, visually impaired, disabled or Veterans. This year we will be honoring the past leaders of The
Chicago Lighthouse and recognizing them for their incredible efforts to make The Lighthouse the beacon it
is today.
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HIGHLIGHTS
• Over 400 attendees
• Mailings reach over 2,500 people and
businesses
• eBlasts reach over 7,000 people
• Sponsorship benefits include exclusive signage
at event, logo included on mailings, website, and
eBlasts
• Premiere table for your staff and clients

SPONSORSHIP BENEFITS
Presenting Sponsor $25,000
• Two tables of 12 with Premiere seating
• Premiere billing with company logo in all
advertising
• Company logo on event displays, website,
E-newsletter, and annual report
• Listing as Presenting Sponsor on social media
• On-stage representation during dinner
“Welcome”
• Full page ad on back inside cover of the
program book
• Commemorative clock

Leadership Sponsor $15,000
• One table of ten with Premiere seating
• Prime billing for company logo in all advertising
• Company logo on event displays, website,
E-newsletter, and annual report
• Listing as sponsor on social media
• Full page ad in program book
• Commemorative clock

<continued on next page>

11

Visionary Sponsor $10,000

Underwriting Opportunities

• One table of ten with preferred seating

• Reception $5,000

• Preferred billing for company logo in all
advertising

• Technical $5,000

• Company logo on event displays, and website

• Centerpieces $2,000

• Beacon of Light Award $5,000

• Full page ad in program book

Supporting Sponsor $5,000

Program Book Opportunities

• One table of ten

• $1,000 (full page)

• Company listing in event materials

• $600 (half page)

• Half page ad in program book

• $300 (quarter page)

Attending Sponsor $3,500

Individual Tickets

• One table of ten

• $500 for Premiere seating

• Listing in program book

• $350 for Preferred seating
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FLAIR

FUN. FASHION. PHILANTHROPY.TM
Fall 2019
FLAIR is a luncheon and a fashion show that celebrates women in Chicago who have “flair.” Some of our
175+ ladies who attend our fashion show are some of Chicago’s best-known socialites, philanthropists,
and shoppers.
Our FLAIR event helps to support our many childrens’ programs. Our education programs help children and
students learn to meet developmental and educational milestones, build supportive relationships, and fully
participate in their communities. These programs include our Birth-to-Three Early Intervention, Judy & Ray
McCaskey Preschool, Children’s Development Center, and our Youth Transition Program.
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HIGHLIGHTS
• Over 175 attendees and fashion lovers
• Invitation and Save-the-Dates seen by over
2,000 people and businesses
• eBlasts reach over 7,000 people
• Logo placed on exclusive signage, website,
social media, and other marketing materials
• Opportunity to place an item in the goody bags
that each attendee receives

SPONSORSHIP BENEFITS
Fashion Sponsor $5,000
• Two Premiere tables of 12
• Inside cover ad in program book (limited
quantity available)
• Listing on event invitation and all materials
• Recognition from the podium during the event

Style Sponsor $2,500
• Premiere table of ten
• Full page ad in program book
• Listing on event invitation and all materials

Runway Sponsor $1,750
• Table of ten with Preferred seating
• Half page ad in program book
• Listing on event invitation and all materials

Program Book Opportunities
• $350 (Full page)
• $200 (Half page)

Individual Tickets
• $250 for Premiere seating
• $175 for Preferred seating
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EXPOSURE
Sponsor an event with The Chicago Lighthouse, and enjoy award-winning exposure through
international media and marketing channels. Our active and engaged team is widelyrecognized for effective PR and marketing, and they will tout your name alongside ours.
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PRINT | TELEVISION | RADIO | SOCIAL | E-MARKETING
The Lighthouse receives widespread media attention, such as:

The Chicago Lighthouse

Visiting Cahokia Mounds, a national
historic site in Collinsville, Illinois

Today on the Steve Cochran
Show we talk to Nick Digilio
about new movies coming out
this weekend. Chuck Todd from
Meet the Press weighs in on
Hope Hicks resignation. Cook
County Sheriff Tom Dart and Pat
Brady talk about gun laws and
sentencing for gun crimes. Dean
Richards stops by to discuss who
will win an Oscar this weekend.
Gary Rich is a Charmian for The Chicago Lighthouse and stops by
to tell us about their charitable casino and poker night at Gibson’s
Steakhouse. Have you paid your property taxes? Cook County
Treasurer Maria Pappas comes on the show to tell us how you can pay
your taxes with online.

house. I saw people I hadn't seen since high school and many looked
almost exactly the same. More photos were taken, Budweisers drank

and dancing ensued. Again, I didn't want to leave. Saturday night, Chuck and I got a chance to
reconnect with family. My dear Aunt Lora Stott (who never ages!), cousins Cindy and Greg
Groce, Mark and Conan Stott joined us for dinner in Waterloo,
where Lora lives. This town is just oozing with charm and beauty and
has been listed on many "Best" lists about Illinois. The town square
looks like something staged for a photo shoot and is the spot for the

Now imagine this view with a sunset!
Sunset Overlook bar/rest. in
Columbia, Ill.

annual Pumpkinfest (happening this year on October 13 and HIGHLY recommended). We had
dinner at Gallagher's,
a neat restaurant owned by the Gallagher family (John and Susie and
their 5 sons). It is a study in recycling with the 1870s building being

With dear, sweet friend Tommy
Hundley

completely restored (by the family) with relics from the past--original
railings from the 1908 McKinley Bridge, pocket doors from the Chase Park-Plaza Hotel in St.
Louis and so much more. The polished mahogany bar is original and over 100 years old. The food
is good too--they're known for their Sunday fried chicken (all you can eat) dinners! We discovered

CEO and President Dr. Janet Szlyk and Milan Jerkan, manager of Industry programs at the Chicago
Lighthouse, stopped by the studio to talk about the incredible projects they are working on at
the factory and their upcoming Raising the Stakes for Vision: Poker & Casino Night fundrasier!

another cool spot that's only been open for 3
months, Sunset Overlook. Located at 11604 Bluff Road, this small

Revisiting my Dupo Community

wine and craft beer bar (with a limited menu) was created from a 100 High School
year old farm house. Its tranquil rural setting offers sweeping views over cornfields and then the

Featuring charitable casino games, Texas Hold ‘Em Poker tournament, premium cocktails,
Gibsons signature dinner and desserts, and over $20,000 in prizes and auction items! Proceeds
will support the world-class programs and services of The Chicago Lighthouse North in
Glenview for people of all ages in the north and northwest suburbs who are blind, visually
impaired, disabled and Veterans.

Mississippi River beyond. The "witching hour" is sunset when you can see jaw-dropping,
beautiful sunsets. And, as always, we drove by my childhood home at 325 Louisa Ave., an
annual pilgrimage so-to-speak. One day, I'm going to sneak a plaque with my name on it on the

Karen Weber and Chuck, sittin' in a
tree....

side. (Shhhh, our little secret). On our way home, we made a stop at Cahokia Mounds, the
largest prehistoric Indian site north of Mexico built in AD 1050-1200. By now, we had to head

back home. The weather remained perfect so we kept the convertible top down as long as we
could....the 5 hour drive flew by as I relived all the fun we'd had in my head. We're already
planning our next trip that I'm hoping will include a visit to Maeystown , an historic German village built in 1852. And,
despite being a tiny little town (only 168 occupants), it's loaded with charm. So much to see, so much to do.....
The Chicago Lighthouse hosted it's biggest FLAIR fashion show/fundraiser to date on
Tuesday, October 2 at the Loews Hotel Chicago, expertly co-chaired by Sherrill Bodine and Sheree
Schimmer Valukas. I was proud and thrilled to be this year's honoree following in the footsteps of
past award winners Cheri Lawrence, Vonita Reescer, Kristina McGrath and Jamie Hague.
The excitement had been
building up for me for months and, by the time the event came around, I was
almost jumping out of my skin. I was so happy to see so many familiar faces in
the crowd and on the runway like Linda Yu (who emceed), Whitney Lasky,
Nina

Francisco Perez walks with
Maureen Reid and her assistance
dog

Fabulous event co-chairs
Sheree Valukas and
Sherrill Bodine

Mariano, Paul Iacono, Michael Caputo, Raymond Western, Mark Olley,
Jean Antoniou, Stacie McClane, Shauna Montgomery, Mary Lasky,
Yvette Cusack, Lesley Goodman, Pam Capitanini, Leah Chavie, Julia
Jacobs, Sharyl Mackey, Sherry Lea

Holson, Kathleen Henson, Kathy Piccone, Tina Weller, Eleni Bousis,
Tony Abruscato, Sam Griffith, Maria Pappas, Greg Hyder, Holly Twardak, Paula Borg, Karen
Peters, Sherry Abrahams, Mamie Walton, Lynda Silverman and soooooo
many others! On the runway, there was something for everyone's taste from
WearNYLA, Anne Fontaine, Contessa Bottega, Mira

(Front row, L to R) Sam Griffith,
Tony Abruscato, Mark Olley and
Michael Caputo, (2nd row, L to R)
Lesley Goodman, Greg Hyder, Yvette
Cusack, Jean Antoniou, Sharyl
Mackey, Tracey DiBuono, me, Chuck
Jordan, Maria Pappas, Helena
Kontos.

Couture and Macy's. I thank Macy's personal stylist Debbi Porter for
finding me two darling dresses and magnificent earrings--ALL reasonably
priced! Dr. Janet Szlyk, president/CEO The Chicago Lighthouse,
explained the nonprofit's life-changing mission. The
FLAIR Emcee, the one and
only Linda Yu, wearing a
darling design by Peach
Carr

FLAIR event raised funds for children's and teen's
programs at the Lighthouse, helping children and Maria Pappas and Lesley Goodman
adolescents who may be blind, visually impaired or
disabled meet developmental and educational
Thanks Chicago Lighthouse! With
co-chair Sheree Valukas, FLAIR 2017
honoree Cheri Lawrence, co-chair
Sherrill Bodine and Dr. Janet Szlyk
(Chicago Lighthouse pres/CEO)

milestones, build supportive relationships and to
fully participate in their communities. The
Lighthouse also has a preschool for children who
are ages 3 to 5 who are blind or visually impaired
who are blended into the same

Tracey Tarantino introduces Mamie
classroom as at-risk children, so they all learn and grow together. A
Walton, 90 years young (ZZAZZ
Productions produced the show)
touching video presentation showed the support the Lighthouse gives
and has given to mother Nelly Gamino her son Alex who is in the
organization's Summer in the City Program. Special events planner Kevin Sullivan conducted a
fund-a-need dressed as Santa! ZZAZZ Production's Tracey Tarantino

produced and commentated the fashion show that presented the latest fall
fashions. I never wanted to leave...so I gathered up a bunch of friends and
the celebration continued at RL Restaurant where, thanks to Anna
Finnegan and Kathy Piccone, we had several well placed tables in the fireplace room. This
Hood/Swift

Judy Tullman and Dawn O'Neal

Cookie Cohen, co-chair Sheree
Valukas and Vonita Reescer

Woman with FLAIR Award is such an honor, not only because of my
love and support for the Lighthouse, but because it represents my
Jonathan Grabill and Susan
support of so many other charities in and around town too. I feel very,
Gohl
very blessed to be doing something I love that brings awareness to those
in need. Thank you from the bottom of my heart to the Lighthouse and to Chuck. Without him,
none of this would ever happen. (Photos by MILA SAMOKHINA)

Nearly 800 civic, corporate and community leaders attended the After School Matters
(ASM) annual Gala on September 24 at the Wintrust Arena to celebrate a banner year of
successfully providing after-school and summer programs for Chicago teenagers. This year,
ASM reached more than 18,000 Chicago teenagers who participated in the
organization’s programs, which encourage youth to explore and
develop their talents while gaining critical skills for work, college and
beyond. The gala was presented by Blue Cross and Blue Shield of
Illinois and hosted by AFM's
First Lady Amy Rule, Diane Primo,
Mary Ellen Caron (ASM CEO), Smita
Shah (ASM board member) and
Niranjan Shah

Board of Directors. Honorary chairs included Mayor Emanuel and
First Lady Amy Rule, and The Honorable Richard M. Daley. In
honor of the annual Gala, the Blue Cross and Blue Shield of Illinois

ASM alumnus and former American
Idol contestant, Deonte Baker,
performs for guests with ASM teens
from Forward Momentum program
dancing in the background.
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What's with the lighthouses on Michigan Avenue?
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Katlyn Smith

Hillary Laff Meyers is pictured with her painted lighthouse, which will be on display on Michigan Avenue in Chicago. (Hillary Laff Meyers)

There's no dangerous coastline near the lighthouse outside Chicago's Hyatt Regency hotel, a deep blue tower without a
working lantern.

By Steve Sadin
JUNE 18, 2018, 11:45 AM

H

But the structure, a tactile piece with Braille stamped on the side, serves as a navigational aid nonetheless, directing
Katlyn Smith
Michigan Avenue shoppers, tourists and anyone else who encounters it to the work of a nonprofit group that employs
people who are blind and would otherwise struggle to find jobs.

illary Laff-Meyers, a Deerfield resident and abstract artist, has a story in mind with everything she
creates. She is one of 51 artists from across the country chosen to paint a lighthouse that will be on

display along Michigan Avenue in Chicago between June 19 and Aug. 11. Her lighthouse will be on the

Home

southwest corner of Michigan Avenue and Oak Street. Sponsored in part by the social service organization

A rendering of Chicago artist Pooja Pittie's lighthouse, one of 51 to line Michigan Avenue beginning June 19.

Local

Chicago Lighthouse, the creations are designed to raise awareness of the need to increase access and inclusion


for people with disabilities.



Q. What does abstract painting mean to you?
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Janet Szlyk, CEO at Chicago Lighthouse, got the idea last summer after seeing statues of German shepherds
lining the Magnificent Mile. That display, a joint effort from animal shelter Paws Chicago, the Chicago Police
Department and the Chicago Memorial Police Foundation, memorialized and raised funds for fallen Chicago police
officers. "It was a great way to spread a message to a larger audience," Szlyk says. She expects the auction, plus
donations prompted by the lighthouses, to raise $250,000 to support Chicago Lighthouse's 39 programs.
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A. Abstract painting, in my opinion, is an art form that offers me the freedom to be creative without boundaries.

A workspace just for artists with disabilities

78°

Connect

Wheaton artist Anne Hanley (http://cj-hungerman.squarespace.com/) painted the stark-white, 6-foot-tall lighthouse that
landed in her garage more than a month ago with a playful, underwater scene: A school of orange fish wraps around the
There's
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The Chicago Lighthouse display along the Magnificent Mile and nearby streets features the work of Hanley, other
But the structure, a tactile piece with Braille stamped on the side, serves as a navigational aid nonetheless, directing
Michigan Avenue shoppers, tourists and anyone else who encounters it to the work of a nonprofit group that employs
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people who are blind and would otherwise struggle to find jobs.
Wheaton artist Anne Hanley (http://cj-hungerman.squarespace.com/) painted the stark-white, 6-foot-tall lighthouse that
landed in her garage more than a month ago with a playful, underwater scene: A school of orange fish wraps around the
base, one wearing a pair of blue glasses and reading a yellow book of "Fish Tales."

It allows me to take risks and follow my passion beyond the confines of rules. When creating an abstract, color
is my first priority because they evoke emotions and lead the way to my designs. Often, the colors will begin to
tell a story as they mix and dance with each other on the canvas, revealing the next stroke that needs to be
made.
TRYAbstract
3 FREE painting
MONTHS!is fun, engaging and very rewarding.
Hurry, offer ends 6/27

START TRIAL ›

Latest Art Installation Along Mag Mile Has
Heartwarming Story
6 PHOTOS Tuesday, Jun 19, 2018

The Chicago Lighthouse display along the Magnificent Mile and nearby streets features the work of Hanley, other
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Six-feet tall and splashed with eye-catching hues, the 51 lighthouses stationed
along Chicago's Mag Mile are designed to please the eye, yet target the heart. This
public art project is headed up by The Chicago Lighthouse, a nonpro t that
provides job training and support ...See More
1 of 6

Lighthouses on the Mag Mile
 Saturday, August 11th at 1:00pm


Mag Mile
North Michigan Avenue
Chicago, IL 60611
United States

Six-feet tall and splashed with eye-catching hues, the 51 lighthouses stationed
along Chicago's Mag Mile are designed to please the eye, yet target the heart.

2 of 6
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THANK YOU
for considering a sponsorship
with The Chicago Lighthouse!

FOR MORE INFORMATION please contact:
Lindsay Inglis | Senior Manager of Special Events
(312) 447-3448
lindsay.inglis@chicagolighthouse.org

The Chicago Lighthouse
1850 W. Roosevelt Road | Chicago, IL 60608
Tel (312) 666-1331 | Fax (312) 243-8539
www.chicagolighthouse.org

The Chicago Lighthouse North
222 Waukegan Road | Glenview, IL 60025
Tel (847) 510-6200 Fax (847) 729-2207
www.chicagolighthouse.org/north

